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by Marc Goldberg, CDT

ourtney is one of those clients you have to

love. She’s blunt and has a great sense of

humor. She first called me a couple of years
ago about her Puggle, Wrigley. “He’s like a flying
monkey,” she said, “help!”

I trained lictle Wrigley, put my standard lifetime
training guarantee on him, gave Courtney her orienta-
tion and didn’t hear back from her for two years. But
then Wrigley bit her eight year old daughter in the face
when she crawled into his crate with e
him. He left a mark, but he didn’t
cause much damage. Nonetheless,
Courtney was rightly concerned and
brought him to me for some touch
up training and an evaluation.

Wrigley had become a tough
minded somewhat intolerant adult
dog, the kind who put down rules
for the family. As in so many cases,
the people kept missing the clues
that Wrigley was about to melt
down, but after that face bite was reported to me, 1
alerted Courtney to the reality that she had to train him
more, revoke many of his privileges and supervise her
daughter’s choices better.

Our touch up training session went well. Probably
too well. Wrigley got so good so fast that the owner
dropped her guard, and failed to keep up with all the
boundaries I had suggested for his life. Long story
short, he was resting on the couch, tucked up against
Courtney’s boyfriend, when she decided to lean over

and kiss him on the nose.

Wrigley bit her in the nose and lips and clamped
down. His jaws had to be pried open. Courtney’s nose
was hanging on by a flap of skin but was reattached
by the surgeon. Courtney is confused, sad and feels
guilty. Wow, that’s a lot for a dog trainer to deal with.

I slowly walked her through the reasons why Wrig-
ley bit her, neither blaming her nor the dog. I just
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relayed why a dog would guard its space, and why it
is capable of biting a family member. We talked a lot
about leadership and what would now be required for

Wrigley’s life if she decides to keep him.
Those guidelines for his life which they didn’t stick to

before have just increased a thousandfold, and for the rest
of his life. No furniture. No human beds or bedrooms.
No more taking a bath with Wrigley in the tub too. No
more mindless stroking. No more kisses. No more hug-
e ging. No more unsupervised time

= with children.

- All of the above are to be re-
__ placed with management and train-
B ing. Drag line or remote collar in
- ;}_,'-,;;ﬂif*f.:;'.. the house at all times. Frequent

| focused walks. Regular crating

B between periods of mental and L

physical stimulation. All human
interactions to be purposeful and
gently authoritative.

I don’t think she can do it. I don’t think this family
can possibly male this dog safe for the long haul. So
I did what we do in these cases. I told her everything
she’ll have to do to make him not safe, but safer. Then
[ put her other options on the table too and let her
choose. Above all, I hope she will choose to make the
environment safe for her daughter.

These situations used to be wrenching for me to
deal with. Because of that, I sometimes became pas-
sionate with the owner, trying to push for whatever
solution I thought best. These days, I lay out all the
options, make a recommendation, and let clients do
what they do...make their own decisions. I now view
my role as presenting information so that the owner is
able to male an informed decision, not necessarily my
preferred option. It’s still difficult, but I agonize much
less now. How do you handle these situations?
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™Y he term “punishment” is possibly the most
misused, confusing, and inflammatory
word in our profession today. As a scientific
term, it is a useful part of understanding what we
do and why we do it, but it seems nearly impos-
sible for people to use the term scientifically. The
frequently used non-scientific definition usually is:
Something horrible, very possibly abusive.

Untangling the term begins with understanding
the scientific definition: Anything that lessens the
likelihood of a behavior being repeated is a pun-
ishment. That's it. Punishment lessens the likeli-
hood of a behavior being repeated, reinforcement
increases It.

In order to really talk about punishment in dog
training, we have to go one operant step further
and talk about positive and negative punishment.
Many people are puzzled by these terms — isn’t
all punishment negative? How can a punishment
be positive? Again, we are confusing common use
with science. In science, positive and negative
are used like math terms. A “positive” (or + ) is
something you add, a “negative” (or -) is some-
thing you subtract.

Now, hang with me for one more paragraph of
science chatter: In real world use, positive rein-
forcement pals around with negative punishment,
and negative reinforcement goes nowhere without
positive punishment by its side.

If you put a cookie to a dog’s nose and say, “sit”
and the dog sits, you deliver the cookie to increase
the sitting behavior (positive reinforcement, R+).
If you do the same sequence and the dog remains
standing, you take the cookie away to lessen the
standing behavior (negative punishment, P-).

By Sarah Wilson

Since negative punishment is generally perceived
as passive and a completely unavoidable part of
using positive reinforcement, it is often presented
as “no big deal” — at least when it isn’t being dis-
missed or overlooked entirely.

Positive punishment (P+) is adding something
to the process that dog wishes to avoid and is
treated as persona non grata by some - often being
labeled as a) the “real” punishment and b) tanta-
mount to abuse.

The problem is that, from a scientific perspec-
tive, every pet dog trainer uses it all the time.
If you clip a leash to a training tool of any kind
— head halter, front clip harness, prong collar
- you are using positive punishment. Each tool
creates some degree of physical discomfort with
the goal of lessening pulling (positive punish-
ment) and increasing loose lead walking (nega-
tive reinforcement).

This is a very uncomfortable truth for some

trainers. To avoid this truth an alternative label

— an aversive- is used. An aversive is presented as
the unpleasant things that happen to dogs in their
daily lives, these things are not — and this is key to
these trainers — done to them, they simply happen.
The trainer does not actively apply the aversive,
therefore the trainer is not “punishing” the dog.

But this confuses trainer intent with the dog’s
experience. Operant terms describe how an event
impacts an animal’s behavior. They are not moral
terms. They do not wade into politics or reflect on
a trainer’s beliefs or emotions.

This contusion has muddled matters. One
trainer came to my class with her head-haltered
dog leaping — repeatedly and full-force — against
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the end of the leash. I pointed out how uncom-
fortable this made me and offered to show her how
to create softness to the head-halter. Her response
to my suggestion that she actively teach her dog
what she wanted from him was, “Oh no, I could
never do that. Then I would be doing it to him; if
he does it to himself that’s okay.”

Really? Does the dog’s vertebrae care what the
trainer’s intentions are? Have we gotten to the
point where trainer comfort is more 1mportant
than dog safety?

Just this week I watched another professional,
one I admire in many ways, let a dog fling against
its head halter repeatedly in a manner that, again,
made me wince. I suspect that if she had seen
.nother trainer deliver a correction with a prong
collar even half that hard she would have called
he authorities, but because it was a head halter
and the dog was “doing it to himself,” it was
somehow acceptable.

To me, this is abdication of professional re-
sponsibility. If you put a piece of equipment on

a dog — any sort of equipment — it is your obliga-

tion to actively teach the dog what the sensations
‘¢ creates mean and how you want him or her to
respond to those sensations. For me, the purpose
of any training tool is to create rewardable behav-
ior. Done with skill, no dog would ever flip him-
self around even once, never mind repeatedly, as
che trainer looks. But if a dog is doing something
violent to itself and you could help it but you
elect to do nothing that sure looks like a slide to
the darkside to me.

And it’s not just leash work. In another youtube
clip, I watched a trainer — who is loudly anti-pun-
- chment - counsel owners to be ready to “slam the
door quickly” if the dog attempts to rush out dur-
ing doorway training.

Now, I have no issue with that advice (although
I would not use the word “slam” myself). But it is
positive punishment, no matter what else you call
it. Nothing to be ashamed of, works magnificently
when done well especially when the desired behav-
ior is quickly reinforced.
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And that is what is so confusing both within the
profession and for people seeking professional as-
sistance. “All positive” training simply does not ‘
exist, not by any scientific definition, though it
often seems as if the trainers who focus on the
science most intently are the ones who make this
most unscientific of claims. What the term seems
to be intended to mean is no positive punishment
is used but, as above, that is not true either.

It troubles me that people who know better
repeat this untruth regularly. It also troubles me
how quickly discussions about punishment become
emotional and unproductive. This silencing of ex-
change about an inevitable part of our work is both
unfortunate and unhelpful to the very animals we
all spend our lives attempting to help.

So, in order to get past this roadblock, let’s take
the theoretical bull by the horns and define what
punishment gone wrong is, so we can get to what
it isn’t. Let’s start with a decent definition. How
.bout the one from Steve Lindsay’s Handbook of
Dog Behavior and Training, Volume 1: Adaptation
and Learning:

“ ... four specific conditions that are necessary for
punishment to result in maladaptive behavior: (1) l
the stimulation generates vigorous and sustained
emotional arousal, (2) the stimulation is unpredict-
able, (3) the stimulation is uncontrollable, and (4)
the stimulation is inescapable.” (page 303)

By this definition we can clearly see that “slam
the door quickly” is not “bad” punishment. It does
not, in most dogs, generate a vigorous or sustained
emotional arousal, it is completely predictable,
completely controllable, and totally escapable.

[t is just a well-used negative reinforcement/posi-
tive punishment combo that reinforces not rushing
the door and punishes rushing it.

Having definitions for terms and sticking to
those definitions during discussion makes it eas-
ier to talk amongst ourselves and to sort out what
is a personal reaction to or dislike of a certain
tool or method and what actually crosses the line
toward abuse.

1

But one thing is certain: Punishment — in ta<
scientific sense - is not abuse. Punishment is
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o | - v @ in canine registration services
K EN N E L C L UB since 1991.”

1-800-952-3376 www.ckcusa.com

Continental Kennel Club’s Mission Goals:
1. To provide dog owners with quality registration services
for keeping track of the ancestry and progeny of their dogs
2. To officially sanction and sponsor a variety of canine events
for its club members and their dogs
3. To provide canine-related services and products to its club
| members and their dogs

Registration Services

Continental Kennel Club provides:

e Free litter registration papers to CKC breeders

» CKC Quarterly Magazine

» Monthly Newsletter

 Educational matenal such as books, magazine publications,
training seminars, and its online presence. |

CKC Quarterly Magazine

CKC Website offers great information
for a wide audience in:

e advertising

e registration services

» articles

e CVEILLS
AND MUCH MORE!

o
CK.C Website

The Continental Kennel Club Training Center
caters to all dog enthusiasts by offering:

« courses for instructor training, junior handler training,
along with many other educational programs

« an on-sitc Pro Shop filled with excellent products to
benefit your dog’s needs

« gvenis and activitics in obedience, agility,
conformation and more for the whole family to enjoy.
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just the flipside of reinforcement, and you can-
not have one without the other anymore than
you can just take the head of a penny. Being
able to calmly discuss all aspects of training
will help to move the profession forward and
that is a worthy goal.

For over twenty years, Sarah Wilson has taught
people how to have fun while training their pets.
Her television work includes PBS” Nature Why
We Love Cats and Dogs, Comcast’s Pets On
Demand http://www.selectondemand.com/chan-
nel.php?cid=28, New England Cable News Se-
cret life of Animals and Nick Jrs. A Pup Grows
Up http://www.nickjr.com/shows/pup/index.
jheml. Her books on animal training and behav-
ior include Dogology; My Smart Puppy; Good
Owners, Great Dogs; Tails from the Bark-
side and Childproofing Your Dog. Sarah and her
husband, fellow-trainer Brian Kilcommons, have
written more than a dozen articles for Parade
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Magazine including two cover stories, Make thas
Tail Wag! & Adopt Me-Ow, which were nomi-

nated for the HSUS Genesis Award. Her prinz
list includes The Oprah Magazine (most recents

February, 2009), The Boston Globe, Philadelptis
Inquirer, Cosmopolitan, Trends, W, New Yor«
Newsday, Parenting, Woman’s Day, The Healtss
Dog and Prevention Magazine and she is a regu-
lar contributor to WagReflex.com, Amazon’s

pet blog. A sought after lecturer for pet own-

ers and professionals alike, her credits include:
Tufts University School of Veterinary Medicine.
Groomer’s Expo, Guiding Eyes for the Blind,
Inc., Pet Sitters International, American Counci.
for the Blind, International Association of Ca-
nine Professionals. She is on the Advisory Com-

mittee for the Animal Rescue League’s Center for
Shelter Animals located in Boston.

jacp

PetSafe® products take care of your
pet’s safety, comfort and everyday

needs so you have more time for all
those things you like to do together.

‘See the full line of PetSafe products for pets |
of all shapes and sizes at www.petsafe.net

¢ Pet Containment ¢ Beds | :
s Pet Training e Feeders

e Bark Control o Agility Equipment

¢ Pet Doors + Pet Accessories

PetSafe is doing its part to coniribute 10 |
saving the lives of pets. Every year we give
product and monetary donations to deservin
causes that make the world a better place
for unwanted animals
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he World Wide Web has become a tremendous

force in today’s world. The vast majority of

homes in the USA are connected, the major-
ity with hi-speed broadband. In one short decade
the internet has grown from something relatively new
and unfamiliar, to something considered a necessity
by many households. Individuals continue to be-
come more skilled in using “the web” to find desired
information, services, and products. As a canine pro-
fessional offering information, services, or products,
establishing a web identity should be an important
part of your business plan.

[’ve been doing web authoring and management
for about 5 years, so I'm by no means an expert. It’s
something I find interesting and challenging. I read
a lot of articles on this topic, experiment on several
personal sites I've developed, work for a few folks de-
signing and managing sites, and generally have a lot
of fun with it. Web authoring is a skill and service in
itself, so I obviously can’t teach you to be a webmaster
in a few pages. The web’s dynamic (gotta love it!), so

all of this will probably be obsolete someday. Today I
thought I'd share some basic to intermediate informa-
tion and practices I've found useful after a lot of sweat
equity. While Ive tried to keep jargon to a minimum,
you may need to search online for more information
regarding any unfamiliar terms or items.

Newbie Basics - Getting Started

For those that have no idea about websites, here are
some basics...

There are several ongoing costs associated with a
website. First you will need to determine a name for
your website (your domain name). Names that are
short and descriptive are always best - something you
can easily say to clients, something they will remem-
ber, and with a spelling that will be clear or easily
explained. You can search many sites (www.register.
com, for example) to see if the name you want is avail-
able. “Dot com” {.com) endings (tld’s) are usually
best as they’re most prevalent. Once you find a name

et
..,..\
NS,

Award winning p'roductsdeveloped bytral'ﬁéfs' ?:ané‘ftested by doé. _Check out o
products online at www.aboutdogtraining.com or call 877-823-7847x1 119
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you like you will need to register (buy) that domain
name through a registrar, my preference being Go-
Daddy.com for pricing and service.

Domain registration fees are charged per year and you
can choose the number of years you desire. You can also
purchase privacy for your registration if desired, which
prevents visitors from seeing your personal information
(name, address, tele) should they do a “WHOIS lookup”
of your site. If you have a brick and mortar establish-
ment the privacy probably isn’t important as you can use
your business credentials, but privacy may be important
if you do in home visits and work out of your home. I
recommend doing your own registration because this is
your web identity and you should always control it! If
you don’t know where your domain is registered or don’t
know when that registry expires you could find someone
else owning YOUR name down the road. Costs for
domain names with privacy generally run about $20.00/
year. Whichever domain registrar you use, do a search
for discount coupon codes for that registrar (eg: “Go-
Daddy discount coupon codes”) before you sign up - you
may be able to save some money. Some folks think buy-
ing longer domain registrations (5+ years) can positively
influence your site’s ranking on search engines. Nobody
knows for sure, but if you know you’ll have your site for
quite some time you may wish to register it for several
years at a time. [ believe the maximum number of years
you can register is 20.

Once your name is registered, you can decide how
you want to create content for your site. Again, the
scope of this article does not allow me to go into
detail regarding this, but you will generally have 4
choices. 1) You can take some time to learn code
writing and do it yourself with a simple text editor
(free). 2) You can buy software that requires no code
knowledge and creates web pages for you (probably
$50.00-$500.00). 3) You can use a script (a program
that lives on the internet and which you use on the
internet - minimal costs). or 4) You can hire someone
to do everything for you (cost varies but expect to pay
at least several hundred to several thousand dollars).

If you choose to hunker down for a few weeks or
months and learn how to do this yourself, you will
find a world of information online. Do some simple
searches for topics like “learn HTML” and “learn
CSS™. HTML is “Hyper-Text-Markup-Language” and
serves as the backbone of the internet. CSS is short
for “Cascading Style Sheets” which can be used to
build modular sites that make revisions and additions a
breeze. There are many sites offering help in these areas

10 SAFE HANDS JOURNAL

and most are very good. Some folks have an aptitud=
tor this and learn fairly quickly, but you will definizely
need to enjoy detail oriented work to succeed.

Alternately you can use software to build your
site. This is a fairly economical solution that many
find acceptable because they don’t have to learn
HTML, only the program. Be aware that this optios
still has a learning curve (how to use the software) anc
is generally limited in what you’re able to do and how
your site will look. More expensive software improve:
lexibility, but it’s usually designed for web designer:
and can take months of using the software daily to
become proficient. Also, this option is notorious for
generating sloppy and bloated code. Bad coding can
make troubleshooting problems difficult, or leave you
helpless if your software ever fails.

Like software for your computer, many web hosts
(discussed later) now offer scripts for creating a web size
right on the internet (using only your browser - Interne:
Explorer, FireFox, etc.). The advantages and disadvan-
tages of this method are the same as buying your own
software. However, you do not need to install anythine
on your own computer, and the costs can often be bun-
dled or included in your hosting fees (see below).

Finally you can always hire someone to do every-

thing for you. This will be the easiest but most costly

solution. If you do hire someone, I would have a lons
discussion with them about your specific needs so
everyone's clear on what work lies ahead. The mor=
detailed you can be with your webmaster, the easier
his/her life will be and the less you’ll be charged for
services. I would also recommend using someone whe
does a lot of coding rather than who uses a program
only. Their sites are generally much better designed.
organized, and easily updated/revised down the road
should that be necessary. Also, if your webmaster
ever falls off the face of the earth and you need to hir=
someone else, a hand coded site will generally be muc-
easier for a new webmaster to adopt and therefore les
expensive for you.

Intermediate Stuff -
Hosting and Optimizing Your Site

Once your content’s together it’s time to publish
your site to the web. This is done by buying space
on a “web-server” through a “web-host” where your
site will live in the cyber-world. If someone’s doing
things for you, this will likely be pre-determined. ¥
you're doing things yourself I recommend HostGaror

L
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com for their pricing, reliability, service and speed.
I've used them for many years, on many sites, with
absolutely no complaints and many accolades. There
are certainly other good web-hosts as well. Be aware

a bad webhost (I've had a few of those too) will cause
you more headaches than you could ever imagine. So
choose one based on trusted references and a suit-

able plan, not on pricing alone. Web-hosts typically
charge per month or year based on things like space
allotments, and/or bandwith requirements. Unless
you re getting thousands of hits a day or serving large
amounts of video, basic plans are often more than ad-
equate. You should still ask about the ease and costs
associated with upgrading your plan, since you may
require additional features or bandwith later. Moving
sites because a webhost can’t economically provide ad-
ditional services can be a frustrating and costly project.

Once you have a webhost you’ll need to move files to
their designated webserver. To do this you will need to

download and install an FTP client (File Transfer Pro-

tocol) on your computer. I recommend FileZilla which
is free, open source software. Very robust and pretty
self explanatory - look online if you need a step-by-step
how to for FTP. Once your files are loaded on the
webserver, you’'ll need to point your registration name
(in your GoDaddy control panel) to that server. Your
webhost will provide this DNS (Domain Name Server)

information which is usually a combination of numbers

(NS10.HOSTGATOR.com for example).

Once your site is online submit it to Google or a few
other major search engines once. After a week or two
try searching for your site by name. If you can find
it doing a search on one of the major search engines
(Google, 222 is there any other???) there’s no need to be
submitting it over and over. Typically the longer you
have had your site on line and the longer your domain
registration has been in effect the better your ranking.

It’s fine if you decided to hire out most of your web
work. But if you want your site to do well with rankings

Help Protect Your Profession—Join the Pac.

866.465.CPAC » www.CaninePAC.org ¢ 1443 Farmside Drive *= Foristell, MO 63348
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IACP has partnered with Business fnsurers af the Caro[mas to offer a group ltablmy protectfon
poltcy to IACP members. In addition to the advantage of affordable group rates, this policy includes
g a special care, custady: and control endorsement which provides you up to $10,000 coverage per
occurrence for the properfy and pets in your care. This policy also includes a $1,000,000 per
occurrence Kability limit. It covers you, the professional dog trainer, when your negligence causes
bodily i mjwy to a third party.

We are proud (o intro-é’ut:e our new Professional Liability Policy, which provides coverage on a
claims-made basis with limit options of $250,000, $500.000,0r $1,000,000. This coverage is designed
1o protect you, the professional dog trainer, against afleged negligence in performing or failing to
perform the applicable training you agree fo with your client. It prov:des defense costs for allegations
‘of intentional, dishonest. and fraudulent acts; as well as you gaining personal proﬁt not Iegally
g entitled to, unfess proven by judgement.

Call today for more information!
1-800-962-4611 ext 220 or 224
http:/ jwww.dogfrainerins.com

12 SAFE HANDS JOURNAL

T

N




on search engines, sometimes called search engine opti-
mization (or SEO), you need to think of your website as
a living, breathing entity. Search engines like sites that
have a lot of unique content, well placed keywords (more
later), and that seem dynamic and growing. For a variety
of reasons, you'll find it beneficial to add or revise con-
tent periodically. There are many options for achieving
this even if you don’t know anything about HTML. If
you have hired a webmaster, discuss these options so that
YOU can do as much as possible on your own.

Once you have a way to update your site from time
to time, just do it! Got a slow training day? Go write
an article about your favorite dog breed, rescue, com-
mand, food (or whatever) and add it to your site. As
you make additions to your site, make certain they are
pertinent to your site visitors. Margarita recipes on a

dog training site probably wouldn’t be helpful for your
ranking (although I’d read it).

Try to include “keywords™ throughout your entire
site’s text. Keywords are words that may be search terms
potential visitors (or clients) use to find you. If you're
2 trainer in Atalanta, Ga, examples may include strings
of keywords like “Atlanta, GA dog trainer”, or “Dog
Obedience Training and Boarding Atlanta, GA”, or just
“dog trainer”. The best practice with keywords is to use
them as you would in normal dialog. The trick is to find
strings of words that your visitor may use during searches
to find you, and to incorporate those strings in your site
naturally. Don’t overdo it! Using different keywords on
different pages, in headings, and in some links on your
pages is helpful. You should visit sites ranking higher
than yours in various searches. Comparing their content
versus your own can be very helpful and informative.

Summary

I hope this article was informative for JACP mem-
bers. There’s a great deal that goes into a website, and
the more time you invest, the more rewards you can
reap. Stay tuned for more advanced topics at a future
date. I always enjoy hearing from other IACP mem-
bers. I can be reached through my website if you have
any comments, suggestions, or questions.

Copyright 2008

Guy Kantak, CPT

National K9 Grad | Master Trainer Course
[ACP Associate Member #K2989
Worthington, OH

www. theK9guy.com

(614) 987-7495 :
1acp
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will change the
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E-Touch and ForceFree Methods
2009 Workshopns

Privately in IL or FL, or on
Oct. 5-9 Montverde, FL (Orlando area)
Advanced: Nov. 2-6 Montverde, FL

Become double certified in these compatible
and rewarding methods of remote collar
training. Learn to use low level remote collar
In conjunction with crystal clear body
language to engage the dog’s natural
Pack Drive. Doesn‘t that sound like more fun
than correction after correction?

Bring client dogs and return them off
leash reliable. Clients pay all or part of
your tuition. Turbo-charge your income!

The May and October workshops cover everything the average cli-
ent and dog need for happy living, on leash politeness, off leash
reliability and house problems. The November workshop will cover
advanced techniques including aggression and retrieving.

Contact: Martin Deeley 407 469 5583

http://www.internationaldogschool.com/id21.html

Contact: Marc Goldberg 630-709-DOGS

www.ChicagoDogTrainer.com
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~~ Howto Have Superman Y -
e trength with Your Pet Business ‘

| , by Susan Thixton
Pet Pro Champions ¢ Independent Pet Professional Coach and Consultant

strange as it might seem, being the abso- pened. You didn’t have to do a thing but provide a

lute best at your job — the best Groomer, quality service for a fair price.

the best Trainer, the best Day Care pro-
vider, the best Veterinarian, and on and on — does [ talk to many Pet Professionals. All too often I come
not guarantee success in our Industry. It really is across Business Owners with the attitude of deserving
unfair! It used to be that you could provide a qual- appreciation from their Customers simply because they
ity service, open your business door with a smile, are the best at what they do. ‘Hey, 'm the best in this
and you’d have people from all over your area anx- town. Word will spread about how good [ am. Even if
[ous to pu[chase your services. Word seemed to I lose a Customer, they’ll be back — I'm the best'. They
get around. Your Customers told their neighbors are counting on Customer Loyalty based on the skill of
and their relatives. Referrals just naturally hap- their trade. Betting their futures on it.

Do your clients
have hyper dogs? ‘w

“There is no such thing as a hyper dog.
There are only exercise dependent dogs.”
Kim Tinker, champion skijorer
Sandy, Oregon

| DVD
| “Dogs Love to Pull” - $30
Wholesale $15, 12 DVDs mun.
Book
“Dog Scooter”™ - $19
Wholesale $10, 12 books mun_

Tr

www.chalosulky.com
Daphne Lewis A-2805 206.304.7390
c v
7524 §.317th £201 Federal Way WA 98003 e T A
Credit card, PayPal, check SRR

_ %t
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The reality of it is - Customer Loyalty is hard
earned. There used to be a day when generations of
families purchased only Fords or only Chevy’s. They
were steadfast Customers, generation after generation.
But today, well, let Ford or Chevrolet tell you about
their hard earned lessons in Customer Loyalty.

There has been a huge shift in Consumers and Con-
sumer spending, More competition, million dollar
marketing campaigns, feel good advertising, and the
access to media all contribute to the shift.

Consider the following...The average individual gets
bombarded with advertising at every turn. Television
commercials, radio commercials, print ads, billboards,
the Internet, and now even cell phones provide us with
advertising. Statistics have shown that consumers are
touched by some type of marketing every waking min-
ute of every day. Think about it, unless you live on a
deserted island (which I'm considering), every turn of
your day involves some type of marketing.

The Pet Industry is no exception to this. In fact, with the
mega corporations that are now deeply planted in our in-
dustry, their million dollar “feel good” marketing campaigns
have contributed to the shift. So what is a Independent Pet
Professional to do? Go badk to school? Get a marketing de-
oree? Attempt to copy the marketing of the corporations?

No, No, and definitely No. First off, attempting to copy
the marketing of the Pet Super Stores is a big mistake. Yes,
it works for a large corporation — but unless you've got bil-
lions of dollars to invest in branding your business, don’t try
it. In my opinion, the Independent Pet Professional has un-
tapped strengths that the large corporations can never buy.
One on one, true, first name basis, genuine appreciation for
every single one of our Customers!

It’s time to build a fortress. Build a fortress around our
hard sought after Customers. That is our strength - Cus-
tomer Appreciation. We have a 10 fold better opportunity
to provide genuine appreciation for each and every Cus-
tomer. That should be the #1 priority for Independent
Pet Professionals — showing Customer Appreciation.

If you haven’t wandered into a Pet Super Store lately,
I suggest you go. Play customer. Look around, talk to
them about their grooming, or their training. What I have
found is that it is ‘boxed’. Very corporate. Don’t get me
wrong, it’s effective — for them. With any large corpora-
tion, there has to be a congruency with all their stores. In
other words, every store has to treat every Customer the
same. (Are you seeing your strength?) Same information,
same style, regardless of the particular circumstances.

16 SAFE HANDS JOURNAL

With hundreds of stores under one corporate nam:=
— there must be consistency with each location. Th=-
million dollar marketing campaigns provide the ==
good’ — ‘you are special to us’ — ‘we really care abous
you’ attitude that they need. But the Customer Ap-
preciation they show - is ‘boxed’. I've never read any
training manual for one of the super stores, but my
guess is that they have set standards that each and ever
store employee must follow. Set standards to provics s
each and every Customer that walks through their doss
Please take note that even at this huge corporate level.
they show Customer Appreciation. Ah, but the Inde-
pendent Pet Professional can actually offer, face to fac:
day in and day out, genuine Customer Appreciation.
Personal, sincere, specific to each Customer, appreciz-

tion. This gives the Independent Superman strengti

-~

The #1 reason any business loses a Customer is thrs
the lack of feeling appreciated. This is especially trus
with a Service Provider. Survey after survey has show=
that a Customer will try a new business because they ===
unappreciated with their previous provider. Key worc:
there, they felt unappreciated. Everyone treats a new

Customer as something special. But how about the cme

tion do you show for all your long term Customers:

When is the last time you sent a personal thank you
note to a Customer? When is the last time that you c=
an article out of the paper or a magazine and mailed &= =
a Customer because you knew they would appreciaze ©
story? When was the last time you made a quick phome
call to see how the pet faired with a new treatmen? =
often do you do something, totally unexpected, torally

out of the blue, to show your Customers how much you

~ appreciate them? Put your thinking cap on — every sinz:

day — and keep in sharp focus ways to show your Cus-
tomers appreciation for doing business with you.

It is a lot less expensive to keep your current Customer
than it is to advertise to find new ones. And remember.
there are those million dollar ‘you are special to us’ marie:-
ing campaigns that are seeking to steal every one of your
hard earned Customers. Make them feel genuinely ap-
preciated — then they are yours. They are inside of your
fortress. Your competition won't be able to touch them.

Do you see my point? I hope so. Independent Pet Pro-
fessionals have great strengths that need to be dusted off.
cleaned up, and prominently placed forward. We have ==
more power than the ‘Big Dogs’ are aware of. Let's show

‘em who'’s really the Champ!
jacp
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raining enables a dog to follow our wishes and
to collaborate with the human. A training tool
is any prop used by the trainer to inform the
cog what is desired, and help him achieve the correct
behavior. A training tool can be faded out when the
cog understands the behavior, and finds pleasure and

atihty in delivering it.

For example, a pinch collar, used gently and cor-
r=ctly, can show a dog that it is possible, and desirable
0 walk nicely on leash without pulling. Used as a
raining tool, one can fade the pinch collar out, but
retain the polite leash walking. One can also use the
oinch collar as a management tool, rather than as a
zzaching device. If the trainer fails to show the dog
how to avoid the collar, the dog will pull when the
collar is off, and walk nicely only when it is applied.
Other dogs pull despite the presence of a pinch col-
lzr because they learn to tune it out. In that case, you

-
»

have achieved neither training nor management.

Management is the act of making it impossible
‘or a dog to do the wrong behavior. (Example: put

el ~4u,v,4- 5v"07."_ s e 2
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the dog in a crate where he cannot chew the furni-
ture.) Training is a process during which you give
the dog opportunity to do the wrong behavior, but
teach him to offer a desired action instead. (Exam-
ple: leave the dog out of the crate, but teach him to
chew only his toys.

Both training and management are useful tech-
niques. Most dog trainers tend to use them both,
sometimes simultaneously. Take housebreaking.
We crate the dog as a management device. We
watch the dog closely when loose, take her outside
at the appropriate moment, calmly praise while
she is going, and assign the behavior a name.
‘Good potty.” The name then becomes the com-
mand. This is training. So housebreaking consists

of both techniques.

[ believe strongly in management. But training
is the essential component which actually changes
the relationship between dog and owner. It is not
enough for us to stop the dog from doing a naughty
behavior. Ideally, we stop the dog from wanting to

eader in Pet Education
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do that behavior. If I have to confess a bias or a pref-
erence for one versus the other, I would have to own
up to preferring training over management.

Too often I hear of dog trainers who declare that
a given dog will never be off leash reliable, so they
simply recommend the dog never be taken off leash.
I have worked with clients who were told by previ-
ous trainers that their dog would never get over dog
aggression so the dog should never be taken off their
own property. To my way of thinking, this is simply
recommending management when we don’t know
how to do the training.

Some time ago I changed my view of a particu-
lar tool. A few years ago, I would have called the
head halter a management tool. I knew that dogs
stopped pulling when wearing it. But I did not
believe that dogs could generalize the behavior
and continue walking politely once the head hal-
ter was removed.

[ was wrong.

It turns out that the halter is either a training
tool or a management tool depending on how you
use it, just like the pinch collar. It is simple to use
the Gentle Leader or Halti as a mere management
device. Desensitize the dog to the halter using
treats. Then walk the dog on the halter, simply
being careful not to wrench his neck by yanking
hard or by letting him lunge. It’s that easy. When
the dog begins to forge, his head is turned to the
side and he finds himself unable to pull. If we let
the dog constantly try and fail to pull, we might
be satisfied. After all, we wanted to stop the pull-
ing, and we did. But in this example, when we re-

move the halter we also remove the good behavior.

Take off the halter and the dog pulls.

Why? Because the dog has not learned his owner
prefers him walking at side with no tension on the
leash. He has merely learned that it is either uncom-
fortable or impossible for him to do anything else. As
soon as it is possible to pull, he will.

[ discovered actual training with the head hal-
ter quite by accident. Some of you may chuckle
and find that my discovery is no revelation to
you. But it was a bit of a surprise to me. Before
Frank the Labrador came into my life, I used
halters only occasionally. When the elderly lady
with no money for lessons came with the wild
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adolescent St. Bernard, I taught the dog to toler-
ate a Gentle Leader and sent them on their way.

I congratulated myself on giving her a good man-
agement tool, and warned her she’d have to use

for life. The client was thrilled.

Then Frank came along. I nicknamed him The
Pirhana. Four months old. Razor sharp baby teeth.
Zero bite inhibition. Major leash puller. He didn’t
feel in the least bit uncomfortable strangling him-
self on a flat collar, as he dragged his owners down
the street. They put a pinch collar on him and
Frank didn’t notice or care. In other words, this
adorable little Labrador puppy didn’t much feel
connected to humans. He was insensitive to their
needs, didn’t want to be petted, and didn’t responc
to their form of training.

[ took Frank in to train him and just like his own-
ers, | found that Frank didn’t respond very much o
me either. This is unusual for me because most often.
using good Pack Leadership, treats, toys and motiva-
tional body language, dogs quickly enjoy and respec:
me. I then pass that relationship back to the owners
and show them how to grow it further. But Frank was
different. Frank didn’t care.

In sheer desperation I put a head halter on the
little booger. But I didn’t use it the way many '
owners do. Many owners use it passively rather
than actively. To use it passively, as I describec
earlier, merely put the halter on the dog, and he
quickly discovers he can’t pull. He will spend
much of his time ahead of the owner, hitting the
end of the leash and self correcting due to the

-presence of the halter. You get better walking, bus

only in the form of management, not training be-
cause when you take off the equipment, inevirab’;
the pulling resumes immediately.

I used the halter actively, as a training tool. Each
time Frank attempted to pass me and go as far as the
leash/head halter combination would allow, I gently
guided him back to my side with a gentle and smoot&
rearward motion of my hand. The instant Frank was
at my side, I dropped my hand an inch or two.

In other words, when the pup was out of position.
I applied pressure with the halter, simultaneously
guiding him back into position, and then released =
pressure. Pressure on. Pressure off. (Think Karate 52

Wax on. Wax off.)




As a result, the instant Frank was by my side, the
sight pressure of the halter on his muzzle faded away.

Of course, Frank was a headstrong little booger
znd [ had to make that adjustment a hundred times
the first day. But we make gentle, micro-adjustments
thousands of times a day when we drive a car. Even
driving straight, we must make many small adjust-
ments of the wheel to continue steering on our path.
The same is true of the halter. Neither Frank nor I
viewed these adjustments as corrections because noth-
ing about them suggested that he couldn’t immedi-
ately try the same behavior of pulling. And he did.
Many times that day.

The second day I noticed that I was still com-
pelled to gently guide Frank back to my side many
rimes, but not as often as on the first day. I never
let him get more than six inches out of position
before making the adjustment. What Frank felt
was mild pressure on his face when attempting to
pull ahead, and an instant relief of this pressure
when walking at side.

A halter is so light weight that if the dog does not
pull, he hardly knows it is there. Unlike a Gentle
Leader, the Halti does not put a constant flow of pres-
sure behind the skull. The Gentle Leader is a wonder-
ful tool when we want that constant, gentle pressure
behind the head. It really is a calmative for reactive,
nervous dogs. But Frank wasn’t nervous, he was sim-
ply oblivious to human concerns.

Here’s what happened. I walked Frank multiple
times daily on the halter. Every day I noticed that
he needed fewer and fewer reminders to walk at
my side on a loose leash. He got used to it. Al-
though he never minded the huge leash correc-
tions his owners gave him on a pinch collar, he
did mind the feeling of pressure on his face the
halter delivered. Therefore, the puppy decided
he'd rather avoid that. Constant small experiences
showed him that if he tightened the leash, pressure
rurned on. If he loosened the leash by walking at
side, the pressure turned off. During that week, he
further figured out that if he never tightened the
leash, the Halti never pressured him at all. So by
week’s end, Frank walked at side with hardly a re-
minder adjustment at all.

Management, as we said, simply makes it impossible
for the dog to do a behavior we don’t like. Training
helps the dog not want to do the behavior we don’t
like. I still wasn’t sure whether I had trained Frank or
whether I had managed him.

So I took the halter off, attached the leash to his flat

collar, and went for a walk.

Frank walked like a dream. He had generalized
the behavior of walking nicely on the head halter,
to walking nicely without it. Frankly, this was a
surprise to me because I had viewed the halter with
preconceived notions: I thought it was only useful as
a management tool. But in this instance, I had actu-
ally trained with it because I was able to fade out the
tool, and retain the behavior.

But something even more profound occurred
during this process. Remember that Frank was also
an uninhibited biter and that he didn’t much care
about human contact? With this equipment and
training technique, Frank began to realize that I
was relevant and important to his life. As a result,
he stopped biting me, and even began to solicit
and earn affection.

Being a curious sort of person, I used this same
technique with the next five or six terribly pulling
dogs I trained. In each case, I showed the dog that
forging ahead turned the mild halter pressure on and
walking right next to my left leg turned the pressure
off. Each dog, within a few days, was able to walk
nicely without the halter.

There are two morals to the story. First, head halters
are not just a management tool. You can train with
them, and if you do as I describe, you should be able
to discontinue use of the tool, and keep the new good
behavior. Second, a management tool can become a
training tool if you open your eyes to the possibilities.
I know I did, and it has placed one more valuable tool
in my toolbox.

Marc Goldberg, CDT is President of IACP. Visit him

on the web at www. ChicagoDog Trainer.com.
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en interacting with a pup, people think enjoyable, understandable relationships, and Got-

like people. It is ‘only human’ to impose sistent ‘rules’. It is the leadership that sets the rela-
our ‘human thought processes” on our dogs tional rules of order. Wise owners teach their pups
and interpret dog behavior through ‘human perspec- what is acceptable play: e.g. retrieving puppy toys
tive’. Unless a dog’s owner makes some effort to un- and what is not: e.g. knocking down the 3 yr. old.
derstand their dog’s behavior and instincts, there is They teach the pup to sit patiently while its food
a good probability that a dog will develop behavior bowl is placed. In the pup’s mind, those who con-
problems. Some pet owners assume their pooch is trol resources are the leaders. Leaders teach the pur
‘pre-programmed’ to understand all that is required to accept gentle restraint. In the pup’s mind thos
of it. Many pups grow up like Topsy, without any who control personal space are the leaders. Lead-
‘fetching up’. They are expected to figure things out ers teach the puppy Where to sleep, where it is and
on their own and understand the subtleties of human is not allowed, and to ‘move out of the way’ when
linguistics and society. the leader walks by. In the pup’s mind those whe
control territory are the leaders. These simple rule
Dogs do come pre-programmed —to act like dogs. establish healthy relationships within the perceives
Dogs want to know who is in charge. They crave ‘pack’. Such a relationship is fun, safe and secure.

PetSafe® products take care of your

pet’s safety, comfort and everyday

- needs so you have more time for all
those things you like to do together

See the full line of PetSafe products for pets |
of all shapes and sizes at www.petsafe.net

* Pet Containment e Beds
e Pet Training s Feeders

* Bark Control + Agility Equipment

* Pet Doors * Pet Accessories

PetSafe is doing its part to contribute to
saving the lives of pels. Every year we give
product and monetary danations to deserving
causes that make the world a better place
for unwanted animals.
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These relational skills help mold the pup’s “‘world
view'. Dogs learn these things through both inten-
tional and unintentional training.

An essential element of learning is ‘manage-
ment’. Management means controlling the learning
experiences to direct the outcomes. Examples of
management would be placing barriers to confine a
pup to keep it safe and to keep it from developing
bad habits or causing damage. Fenced yards, gated
doorways, and cages are examples of managed bar-
riers. Other types of management involve keeping
items out of reach that might harm a pup or that
a pup might damage. It is providing the pup with
safe toys, healthy food, and good health care. The
ultimate managing principle is supervision where all
behavior can be rewarded, redirected or corrected
in a timely way. When a pup can’t be supervised, it
should be safely confined.

Initially, training is imposed or induced. Once
a pup learns a behavior however, the behavior can
either be maintained through external manage-
ment, internalized motivation, or a combination
of both. Initially training relies, to some degree,
on setting up or controlling learning experiences.
Outcomes are orchestrated to teach the dog how
to respond appropriately. This is Training Man-
agement and it is a good place to start. Some dogs,
however, never get past being managed and don’t,
by themselves, develop intrinsic reliability. This
higher level of training requires that the dog un-
derstands and act on what is desirable and what
is not desirable in its behavior. It reaches beyond
management to a certain level of personal account-
ability. You can see this admirably demonstrated
by thousands of working military, police, Seeing
Eye and service dogs, who ‘take responsibility’ for
learned behaviors. This level of training requires a
balanced approach covering all aspects of behav-
ioral reinforcement and punishment.

Positive reinforcement (reward) is essential for the
teaching of a new behavior, but positive reinforcement
does not effectively stand alone to produce reliability
in real world situations. When using only positive
reinforcement (no punishment) training, the trainer

is permanently cast in the role of the manager. When
a dog is expecting a reward and doesn’t get it, it be-
comes disappointed. Disappointment leads to extinc-
tion*. (*The trained behaviors tend to disappear if the
reinforcement is not continued.)

In a balanced approach, (rewarding wanted be-
havior and ‘unrewarding’ unwanted behavior),
as soon as any behavior has been established, it
is tested by applying positive or negative conse-
quences based on the dog’s behavior. This allows
the reward for performing the behavior to be inter-
nalized —to become self-rewarding. Self-rewarding
behaviors tend more strongly to continue through-
out the dog’s life. A “correction’ occurs when a dog
fails to respond to a known cue. Responding to a
cue prevents the correction. This results in what
psychologists refer to as relief, which is the opposite
of disappointment. For instance, the trained dog
understands that failure to “Stay” on command re-
sults in punishment (e.g. a snap on a training collar
=correction) whereas compliance brings a sense of
completion. It knows it has avoided a correction.
The dog is empowered to choose the consequences.
Since the dog’s underlying motivation for doing an
act is to move toward comfort, anything that causes
relief has the effect of making performance reward-
ing ‘in and of itself’. It removes a trainer from the
role of manager and it insures long term continua-
tion of the behavior. When the dog moves into this
role, you have a reliably trained dog.

A trained dog is one that gives behaviors long
term -without external reward. The dog has ‘in-
ternalized’ the reasons for doing things. They
offer the behaviors long term. When something
is positively reinforced from within, it keeps on
happening. Management is a good place to start.
Self motivation is a great place to get to. It comes
through balancing both sides of the reward and
punishment equation.

Mary Mazzeri is a Co-founder of the IACP has
owner operated CareDog1raining.com in the Chicago

area since 1970.
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WHAT EVERY PRO SHOULD KNOW

With Brian Kilcommons and Sarah Wilson

Dealing with Difficult Dogs
When: September 19-20th, 2009
Where: Radisson Hotel and Conference Center,
Boulder-Longmont, Colorado

Using dogs straight from the Longmont Humane Society ( Thank you, Aimee
Sadler!), you'll see hour after hour of hands-on work. Our goal: To take you
inside the process — what we see, what we think, why we do what we do.

Benefits to You: Add new methods and techniques to your training toolkit,
increase your safety — and the dog’s, boost your effectiveness, pick our brains,

become more successful!
14 hours of training over 2 days for $325
(That is less than $25 an hour and, considering Brian and Sarah get hundreds
of dollars an hour to train, this is a bargain!)

Limited Seating

Sign up at MySmartPuppy.com

pu

Brian and Sarah are experienced and successful trainers with ower
50 years of combined experience working difficult dogs safe)

Brian is the only trainer to be on faculty at a veterinary schoo! &
over a decade (Tufts). He has created a shelter volunteer training
program that is proven safe and effective. He is internationa’
known for his work with aggressive dogs

SESSAINAESLRTISEREAIBTO SOOI SR TR IS S S0 SIS0 05 0BRSS 41

Sarah recently appeared on PBS Nature's Why We Love Cats anc
Dogs, writes for Amazon's pet blog: WagReflex and specializes =
working with shy/deficit dogs

LR L T

Their books include: Good Owners, Great Dogs; My Smart Pupoy:
Childproofing Your Dog; Tails from the Barkside and mors

SLALABRI MM NI bbb

Their client list includes: Harrison Ford, Diane Sawyer, Car :
Simon, Patrick Ewing, Mike Nichols, and Candice Bergen.

Dog training has been very good fo us
Let us share that success

SR04 500004040050 0044404

Learn More at MySm.atrtPuppy.c;cs'-.&.E
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loat happens. Just like another common expres-

sion that might have come to your mind, bloat

happens unexpectedly and can bring negativity,
pain, sadness, panic and despair. However, this article
is about the power of love, hope and a positive atti-
tude in the face of danger and has a happy ending.

According to Dr. John J. Rutherford I1I,
D.V.M.,,“(...)Bloat is actually two conditions that come
under the heading of one syndrome. First there is “sim-
ple” bloat or gastric dilatation; second is bloat with twist-
ing of the stomach or gastric dilatation and volvulus.”

Hopetully, my dog, Shakti’s, bloat experience can
teach others to understand the symptoms of bloat,
ways to prevent it and, in case of emergency, how to
act fast and successfully to save their dog’s life.

The symptoms began in the evening, fast and out of
the blue. First she had difficulty in sitting or lying down.
Then she started acting as if she was trying to hide from
an “invisible monster” and was trying to get as close to
me as possible. Next she started having dry heaves.

I drove 20 minutes to get to the clinic in a race to save
Shakti’s life. Bloat can kill a dog within a few hours. X-
rays confirmed bloat. Untreated bloat leads to a slow and
painful death so surgery had to begin quickly. Surgery
was done late in the early hours of February 27 and went
well. Shakti had gastroplexy (stomach stapling) done
to prevent her stomach from twisting again. Within a
month Shakti was almost back to normal and she had

started exercising again and doing agility.

Here are some key points that may help you in a
bloat emergency.

 Educate yourself about bloat. Keep up with the
scientific research.

* Make sure that anyone who handles the dog sticks
to the rules that help prevent bloat.

* Print out information about bloat symptoms and
put it in a place where you can find it easily.
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e Ask your vet questions about bloat, bloat preven-
tion and what to do in an emergency situation.

e Make sure that in case of emergency you know
what to do and where to go. Check the location of
the nearest emergency clinic and write down the
phone number and address in advance. Print out
the driving directions.

* Know your dog, listen to him/her, be empathic and
keep in mind that your dog’s awkward behavior,
for example refusing to do something that you tell
them to do, MIGHT not be because the dog is de-
fiant but because he or she is UNABLE to comply
due to physical and emotional distress and pain.

e [t your dog starts showing bloat symptoms, get to the vet
without delay. Don’t wait to see if it gets better on its own.

Some bloat symptoms come and go.. Therefore,
even if some of the symptoms stop happening for a
few minutes, it doesn’t mean that the dog is ok.

I've always believed in the many benefits of train-
ing dogs. A dog that is in good physical condition has
more stamina to go through emergency situations like
bloat. Lifelong training has made Shakti a strong dog
both physically and psychologically. After the surgery,
very short training sessions gave her a huge lift and

made her feel positive. There’s healing in heeling. ..

Shakti gained a lot of positive energy from slowly
getting back into her training routine. Training brings
peace, a feeling of being safe, and can create a calm state.
Training fosters serenity. We believe that Shakti should
live her life to the fullest, continuing the routines, dis-
cipline, training sessions, physical exercise and mental
stimulation that made her strong in the first place.

The author and Shakti received another trick dog perfor-
mance title, The Intermediate Trick Dog Title, from the
Trick Dog Trainers Association and Kyra Sundance. Here
is a link to an article with symptoms and prevention sugges-
tions: http://www.globalspan.net/bloat htm#Symptoms.
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